Ever since the seminal work of Stigler (1962) , economists have recognized that information in markets is costly to acquire and can lead to "search frictions". The remarkable growth in online search has substantially lowered the cost of information acquisition. Despite this, there is little evidence concerning the extent to which this has altered the search process and raised overall matching efficiency. To address this issue, we analyze the expansion of the website "Craigslist", which allows users to post job ads and apartment and housing rental ads at virtually no cost.
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The advent of the Internet has noticeably affected the way markets function. By providing an abundance of information at a very low cost, Internet websites such as Facebook, eBay, Travelocity.com, and Match.com have dramatically altered the ways individuals search for jobs, apartments, friends, and consumer products. The increased availability of these new search technologies and the information they embody suggests that they may be making older search technologies obsolete and significantly reducing market frictions.
Anecdotal evidence suggests that online search has crowded out certain types of traditional search methods such as phone books and travel agents. Furthermore, several innovations (e.g. Google Maps)
clearly provide more efficient features than their pre-Internet alternatives. Little is known however, about the broader impacts of improved market information. This is certainly not due to a lack of interest as there has been considerable discussion among academic economists and the public in general. 1 Rather, the key difficulty is the lack of available sources of exogenous variation in Internet usage. At the individual level, identification is difficult due to the self-selection of search method. At the aggregate level, overall Internet usage has expanded very slowly across a large number of years making it difficult to separate the effect of the Internet from a general time trend.
In this paper, we exploit a quasi-experiment created by the sharp expansion of the website "Craigslist" into cities across the United States. Craigslist is a website whose primary goal is to provide a platform to advertise jobs, apartment rentals, personals, and items for sale, at virtually no cost to the user. The first part of our empirical analysis tests whether online search on Craigslist has crowded out traditional print search. It is frequently argued in the popular press that online search is behind the recent struggles faced by major newspapers. A recent article in the December 2006 issue of Forbes entitled "Newspaper Killer" claims that Craigslist has "revolutionized the classified advertising market with its free listings" and that "newspaper companies, in particular, have been hit hard". 2 Little is known about the overall magnitude of this effect and whether it can be interpreted as causal. However, even if online search is significantly crowding out print search, this cannot be taken as prima facie evidence that online search produces more matches. This motivates the second part of our analysis that empirically tests whether online search improves matching efficiency.
Our empirical analysis of matching efficiency focuses on the labor and the apartment and housing rental markets. Analyzing these markets jointly is interesting for at least two reasons. First, the average 3 regressions. The first regression instruments the growth in Craigslist job and housing posts in an MSA with the number of Craigslist personal posts in the same MSA. 7 In the empirical section, we discuss how this instrument can remove potential bias from our estimates. The second instrumental variable strategy exploits the fact that Craigslist entered different markets at different times and the fact that
Craigslist charges for job posts in some MSAs, but not others. Under the assumption that these decisions were not influenced by local labor and apartment and housing rental conditions between 2005
and 2007, the date of entry into an MSA and the decision to charge for a job posts jointly serves as a valid instrument for the increase in Craigslist posts.
We use our empirical strategy to demonstrate three key results. Our second key result is that Craigslist caused a significant reduction in the apartment and housing rental vacancy rate. Specifically, we find that, for the average MSA in our sample, Craigslist reduced the rental vacancy rate by 11% (1.2 percentage points). Using a simple calibration, we show that this implies that rental units where Craigslist was utilized for advertising take approximately 3 weeks less to rent out than they would have otherwise. In addition to showing that these results are robust to the inclusion of controls and our instrumental variable strategies, we conduct two placebo tests. First, we show that Craigslist has had no effect on for-sale home vacancy rates. This lends credibility to our results since Craigslist is typically not used to advertise home sales and as a result, we would not expect there to be a significant effect on for-sale home vacancy rates. Third, in contrast to our findings in the apartment and housing rental market, we find that Craigslist has had no measurable impact on labor market outcomes, as measured by local area unemployment rates. We consistently rule out a 0.1 percentage point change in the unemployment rate due to
Craigslist. We discuss several reasons for why Craigslist may have affected matching efficiency in the apartment and housing rental market, but not the labor market, and what we can learn from these results.
One explanation focuses on the fact that our statistical test may lack power. Unlike the apartment and housing rental market, the labor market has many other online job boards, and so the marginal impact of Craigslist may have been muted. A second explanation is that the two markets may be fundamentally different in ways that make the apartment and housing rental market more responsive to improvements in information flows. In particular, search frictions might be much more important in the apartment and housing rental market than in the labor market. We view our contrasting findings across these markets as a potentially interesting area for future research.
Our paper contributes to the small literature that estimates the effect of the Internet on job search outcomes. Kuhn and Skuterud (2001) , the first empirical paper on this topic, use individual-level CPS data, along with a supplement containing information on the method of job search, to identify the effect of online job search on subsequent unemployment duration. The main findings of this novel paper are that, after controlling for observables, online search leads to slightly longer unemployment durations.
Kuhn and Skuterud conclude that negative selection on unobservables is the most likely explanation for their result. In a second paper, Stevenson (2007) uses similar CPS data to study the effect of online search on job-to-job flows. Stevenson finds that, after controlling for individual characteristics, Internet usage tends to increase the number of job-to-job flows. Moreover, she finds that the results are robust to using an instrumental variable strategy that relies on the way in which innovations such as the Internet typically expand across US states. Our analysis complements these studies and adds to them by looking at the effect of online search on newspaper advertisements and rental vacancy rates.
Our study also contributes to the literature on Matching and the Beveridge curve (Abraham, 1987; Bleakley and Fuhrer, 1997; Katz and Krueger, 1999; Autor, 2001; Shimer, 2005) . The degree of substitution between print and online job ads is important for assessing the validity of the Help-Wanted Index, which is used to construct the Beveridge curve for the US economy. We show how our reduced-form estimates can be used to measure how growth in online search has affected the Beveridge curve, which is important for the conduct of monetary policy. Finally, our paper is related to the broader literature on how the Internet affects markets. This literature includes testing the effect of the Internet on price discrimination in the automobile market (Scott-Morton, Silva-Risso, & Zettelmeyer, 2003) and price dispersion in the life insurance market (Brown and Goolsbee, 2002) .
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The remainder of the paper is organized as follows. Section I provides a conceptual framework for understanding how a more efficient search mechanism can affect matching efficiency. Section II discusses the institutional background of Craigslist, documents the changes in online search across time,
and provides an explanation of our empirical strategy. The empirical results are presented in Section III.
Section IV provides a brief discussion of the results and concludes.
I. Conceptual Framework
While it is relatively straightforward to understand how online search affects print search, conceptualizing the effect of online search on matching efficiency is less clear. In this section, we discuss the theory of equilibrium unemployment outlined in Pissarides (2000) . 10 We also use this framework to explain why estimating the effect of online search on the unemployment rate is a natural test for efficiency gains. Finally, we discuss how the model is useful for thinking about the appropriate test for efficiency gains in the apartment and housing rental market.
The starting point of the theory is that there are "search frictions" which prevent workers and employers from matching instantly. These frictions are characterized in an ad hoc way by a reducedform "matching function", which typically takes the form,
. The matching function depends on the level of unemployment ( u ) and the level of vacancies ( v ) in the economy. More unemployed workers and more vacancies lead to more matches, but at a decreasing rate. Importantly, improvements in search technologies are captured in the model by changes to the "efficiency parameters" (e.g., an increase in A or an increase in  or  ). Intuitively, an increase in search 9 Our paper also relates to the literature regarding whether new goods are complements or substitutes to existing products. Most related to our paper is Goolsbee (2001) and Sinai and Waldfogel (2004) who identify the relationship between online and offline retailing and also Gentzkow (2007) who tests whether online newspapers are substitutes or complements for their print counterparts. 10 Arnott (1987) in his survey in the Handbook of Urban Economics notes that although urban economic theory has welldeveloped models of competitive housing markets, there has been no systematic attempt to incorporate imperfect information, such as search frictions, into these models. Thus our conceptual framework focuses on the labor market and discusses less formally the insights that can be gleaned for thinking about efficiency in the rental housing market.
6 efficiency increases the number of matches per unit of time, for a given stock of unemployed workers and vacancies.
The key assumption used to close the model is free entry into production for firms and a perfectly elastic supply of firms that can post vacancies. This, along with a Nash Bargaining assumption, leads to three equilibrium equations characterizing the model: (1) a wage equation, (2) a vacancy condition and (3) a Beveridge curve. Together, the wage equation and the vacancy condition pin down the equilibrium wage rate and vacancy level. The Beveridge curve then describes the equilibrium unemployment rate as a function of vacancies. Changes in the underlying matching process will result in changes to the Beveridge curve. In particular, if the matching process becomes more efficient, the Beveridge curve shifts downwards.
It has been hypothesized that online search has the potential to shift the Beveridge curve towards the origin, thus reducing frictional unemployment (Mortensen, 2000) . 11 There are various reasons for why the Internet and Craigslist in particular may provide a more efficient search method than traditional newspaper classifieds. Autor (2001) suggests that online job posts are able to transmit much more information about a given job and reach a far broader audience than their print counterparts. Autor further suggests that online job posts are more up-to-date (due to quick uploading and editing). The electronic format of job boards also allows employers and potential employees to quickly do keyword and other searches to locate find potential matches.
This discussion suggests that a natural way to test for efficiency gains is to examine the effect of There are many generic features of the labor market that are also present in the apartment and housing rental market. There are two sides of the market --buyers and sellers. Matching is not instantaneous; rather, buyers and sellers must engage in a costly search in order to find a potential match. This defines two groups, those searching for a match and those in a match. Transitions between these states are represented by the vacancy rate. Given the similarities, one could define a "Beveridge curve" in the apartment and housing rental market that describes the relationship between the number of apartment vacancies and the number of individuals searching for an apartment. 13 Similar to the effect in the labor market, a website like Craigslist could provide a potentially more efficient medium for search than apartment and housing classifieds, leading to an inward shift of this curve.
14 Following this logic, we implement our matching test in the apartment rental market by estimating the effect of Craigslist on the rental vacancy rate.
Finally, there are several issues which we do not address in this paper. First, we do not explicitly model the synergies between the apartment and housing rental market and the labor market. It is natural to think that the location decision depends on the choice of job and vice-versa. Modeling such interactions would be quite interesting, but is well beyond the scope of our analysis. Second, we note that since the matching model contains many non-Walrasian features, the fundamental theorem of welfare economics does not apply and the equilibrium is not necessarily efficient. We do not formally address the issue of whether Craigslist moves the economy further from or closer to the social welfare optimum.
13 Note that although there are official public statistics on the stock of individuals without a job --the "unemployed", there are no well-defined measures that track the corresponding group of individuals in the apartment and housing rental market. This group represents individuals staying in hotels, sleeping on a friend's couch, or staying with relatives. This might explain why the concept of a Beveridge curve is much less discussed and applied in the literature on matching in the apartment and housing rental market. 14 Lewis (2007) provides another explanation for why Craigslist may lower the rental vacancy rate that is also based on imperfect competition. Specifically, he shows using eBay Motors that when the quality of a good is uncertain, online markets can facilitate trade between parties by providing sellers with the opportunity to selectively post credible photos, thereby overcoming asymmetric information and adverse selection concerns. While the same mechanism could potentially be operating in the apartment rental market, we feel that it is probably not as strong since there are no institutional arrangements provided by Craigslist to ensure that information disclosure by sellers is credible.
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II. Institutional Background and Empirical Strategy
Craig Newmark founded the website "Craigslist" in 1995, serving exclusively the Bay area. The website serves as a platform for users to post ads that primarily focus on jobs, housing, services, 16 Craigslist has a separate webpage for each city. We use the phrase, "Craigslist entered into a city", to signify that a specific webpage was created for that city. The design and features of the website is uniform across all cities. 17 There are a handful of exceptions. Craigslist charges an employer $75 to post an advertisement in San Francisco for 6 weeks and $25 to post ads in New York, LA, DC, Boston, Seattle, San Diego, Portland, Sacramento, and Chicago. 18 On the website, job posts are broken down by sector and also full-time versus part-time. Housing posts contain the following categories: apartment/housing, rooms/shared, sublets/temporary, housing wanted, housing swap, vacation rentals, parking/storage, office/commercial, and real estate for sale. There are several limitations to these data. While the geographic boundaries for most MSAs are reasonably clear, for large metropolitan areas such as New York and Los Angeles they are less obvious.
It is possible that a Craigslist website in a certain MSA might be used by only a subset of the MSA or by more people than actually live in that MSA. This causes measurement error in our posts per population measure. Rather than try to correct this error on a case-by-case basis, we leave the posts per population numbers as they are and simply note that this error may cause attenuation bias in our estimates. Another potential limitation that exists with the data is that we may be double counting posts that are re-listed on the website multiple times. We compare our job post counts with data that was collected by Corzen.com (described below) for a subset of cities serviced by Craigslist. The procedure that they used to collect the data included a de-duping process in which they eliminated duplicate posts. When comparing the counts from our data with theirs, we found that our data was inflated by 10.8%. In the remainder of the paper, we deflate our posts data by this scalar in order to obtain the most accurate measure of posts for women, women seeking men, men seeking women, men seeking men, misc romance, casual encounters, missed connections, and rants and raves. 19 Strictly speaking, we collected data for the cities where Craigslist had entered and then assigned each city to the appropriate MSA. an increasing number of job posts over the last several years, but at a very constant pace. The lack of sharp temporal changes makes it very difficult to identify the effect of such websites, or online markets in general, on matching outcomes. In contrast, the data reported in Table 1 , coupled with the information in the Figures, illustrates that over a two-year period, Craigslist experienced very rapid growth and that this growth was far from uniform across MSAs. This spatial and temporal variation motivates our empirical strategy.
In particular, we use the rise of Craigslist starting in 2005 as an event study and identify off of differences in this expansion across geographic areas. The intuition behind our empirical strategy is straightforward. When an innovative website, Craigslist, begins to receive attention, certain MSAs quickly begin to adopt the innovation. 22 We can then test whether different outcomes resulted from cities that adopted the innovation quickly relative to cities that adopted Craigslist slowly. For ease of exposition, we refer to MSAs which experienced a large growth in Craigslist usage as "treatment
MSAs" and the MSAs where Craigslist did not greatly expand as "control MSAs".
The identification assumption necessary for consistency of our estimator is the standard "common trends" condition (Meyer, 1995) 13 vacancy rates in control MSAs. These two placebo tests provide additional evidence regarding the causality of our findings.
The precise baseline specification that we employ is It is briefly worth mentioning two empirical approaches that we do not use in this paper. First, one may wonder why we focus on a two-year difference as opposed to looking at month-to-month changes in Craigslist posts and the effect of these changes on the outcomes of interest. The simple reason for this is that quality data for all MSAs is not available month-by-month. Recall that although Corzen.com records month-to-month Craigslist post data, this is only available for 36 MSAs. When we merge those MSAs with the MSAs for which outcome data is available, there are too few observations for valid statistical inference. Furthermore, the Corzen data is missing for a 7-month period in 2006, which would erase some of the potential statistical gains from using month-by-month data to begin with.
Another empirical approach that we do not use in this paper is to test for trend breaks in outcomes when 27 When the dependent variable is the rental vacancy rate, this variable represents the change in Craigslist housing posts. When the dependent variable is the Help-Wanted Index or the unemployment rate, this variable represents the change in Craigslist job posts. 
III. Results
This section presents our main set of empirical results. We begin by analyzing the effect of
Craigslist growth on the Help-Wanted Index. We then test whether the crowding out of print newspapers by Craigslist also improved matching efficiency. We do this by analyzing the relationship between Craigslist growth and the apartment and housing rental vacancy rate and then the unemployment rate. For each of the three main outcomes investigated below, we begin by providing graphical evidence followed by regression estimates.
Help-Wanted Index results.
The Conference Board, a non-profit company, reports a monthly index of job classifieds found in print newspapers. Called the `Help-Wanted Index', this measure of job vacancies is based on counts of the number of job classified advertisements appearing in 51 major metropolitan newspapers across the United States. The monthly counts from each of the newspapers are adjusted to account for seasonality as well as differences in the number of weekdays and Sundays across months. The adjusted figures are then normalized to a 1967 = 100 base and aggregated using nonagricultural payroll employment weights to form the national Help-Wanted Index. According to Abraham (1987) , in 1974, the index represented cities that accounted for roughly 50 percent of the total nonagricultural employment in the United States.
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The expansion of online job search has raised questions regarding the validity of using print job advertisements as a measure of vacancies in the economy. Katz and Krueger (1999) first noticed a flattening of the index and hypothesized that this could be due to job classified advertisements in newspapers migrating to the Internet. In particular, the Help-Wanted Index is trending downwards, while at the same time, the JOLTS series is trending upwards. This evidence suggests, although does not prove, that job advertisements are indeed migrating from newspapers to the Internet.
Using our identification approach, we can estimate how much of the observed deviation in Figure 3 can be explained by the growing popularity of Craigslist. We obtained the Help-Wanted Index for each of the 51 newspapers measured and matched each newspaper to its appropriate MSA. 31 Table 2 provides job search that takes place at the national level. Reassuringly, Figure 5 shows that there do not seem to 31 5 of the 51 newspapers in the Help-Wanted Index contain missing observations for recent years and had to be dropped. We also dropped New Orleans since it fell to nearly zero after Hurricane Katrina. The 45 remaining MSAs were used in the analysis.
be any outliers driving the results, nor do there appear to be any non-linearities in the data. Thus, we are confident that the linear model we are estimating is well specified.
We measure the effect of Craigslist on the Help-Wanted Index more formally by estimating the baseline regression model specified in the empirical strategy section. This allows us to control for potential confounds and to quantify the magnitude of the effects. The results are reported in Table 3 .
Column (1) (2)), Log total population (Column (3)), and changes in overall Internet usage (Column (4)).
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Columns (5) and (6) report the results from the instrumental variable regressions. We begin by presenting the first stage results in Table 4 . Column (1) of Table 4 As would be expected given the raw data presented in Table 1 The point estimate is smaller in Column (4) when we control for changes in overall Internet usage. However, nearly all of the change in the point estimate is due to the fact that five observations were dropped (for which we do not have Internet penetration data) and not because the results are not robust to the inclusion of Internet penetration as a control.
would be predicted given the other variables in the model. Overall, the first stage results suggest that the instrumental variables are highly correlated with the potentially endogenous independent variable.
In Columns (5) and (6) Figure 3 . In the last section, we discuss how we interpret this effect in terms of the crowd-out of newspaper classifieds.
Apartment and housing rental vacancy rate results. We now turn to testing whether or not
Craigslist has improved matching efficiency in the apartment and housing rental market and the labor market. We begin with the apartment and housing rental market. There is a paucity of data available that provides even a year-to-year measure of rental vacancy rates by MSA. The data source that we are aware of that provides this information is the Census Bureau. In their Housing Vacancies and Homeownership Survey, they provide annual rental vacancy rate data for the largest 75 MSAs in the U.S.. Using these 59 MSAs, we begin once again by graphing the annual rental vacancy rates across time.
Figure 6 presents this graph separated by the MSAs that are in the top and bottom quartiles of Craigslist growth. As would be expected if Craigslist was improving matching efficiency in the rental market, we 33 A unit is defined to be the Census to be "a house, an apartment, a group of rooms, or a single room occupied or intended for occupancy as separate living quarters." A unit is defined to be vacant if no one is living in it at the time of the interview. A vacant rental unit represents a vacant unit that is being offered for rent (including units that are offered for rent and for sale). A vacant home unit represents a vacant unit that is being offered for sale only. 34 We also drop New Orleans once again due to the dramatic change in vacancy rates that took place after Hurricane Katrina.
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find that starting in 2005, treatment MSAs experienced a decrease in rental vacancies. One potential worry in this graph (relative, for example, to the Help-Wanted Index graph) is that prior to 2005, the paths of the two quartiles did not track each other perfectly. Thus, while this provides evidence in favor of the hypothesis that Craigslist increased the efficiency of these markets, it will be important to test for the robustness of these results using a variety of controls and other methods. Figure 7 provides a scatter plot of rental vacancy rate differences and Craigslist housing posts per thousand. Reassuringly, there do not appear to be any outliers. Rather, there appears to be a robust correlation between changes in the rental vacancy rates and Craigslist growth. Table 4 provides the first stage results using the sample of 59 MSAs for which rental vacancy data is available. Similar to the Help-Wanted Index results, the instruments are jointly significant and the signs on the coefficients generally match intuition. Given these first stage results, we present the instrumental variable regressions in Columns (6) and (7) of Table 5 . The coefficients on the Craigslist growth variable for both of these specifications are if anything slightly larger than the coefficients found using simple OLS. The estimates also remain statistically significant.
The average MSA in our sample experienced a growth in Craigslist between 2005 and 2007 of 6 housing posts per thousand. Thus, our point estimate suggests that for the average MSA in our sample, Craigslist decreased the rental vacancy rate by approximately 1.2 percentage points, or by roughly 11%
(1.2 percentage points off the base rate of 10.3%). We discuss the economic significance of this result in the discussion section below.
In Table 6 , we present the results from the first of two placebo tests. Aside from rental vacancy rates, the Housing Vacancy and Homeowner survey also records information on for-sale home vacancy rates. This allows for a unique robustness test. Since the majority of traffic on Craigslist is with 19 apartment rentals as opposed to home sales, we would expect to find a much smaller effect of Craigslist on for-sale home vacancies than we did on apartment rental vacancies. Alternatively, evidence that forsale home vacancies are significantly affected by Craigslist growth would cast doubt on the causal link between Craigslist growth and matching efficiency. Table 6 presents regression results using home vacancy rates as the dependent variable. None of the coefficients on Craigslist growth in Columns (1)- (7) are statistically significant. In fact, nearly all of the coefficients are small suggesting very little correlation between Craigslist and home vacancy rates. The second placebo test that we conduct uses historical rental vacancy data. We find that Craigslist growth between 2005 and 2007 is correlated with rental vacancy declines during that same period. Perhaps, however, our estimates reflect a "spurious trend" phenomenon since we are comparing cities like the Bay Area, Austin, and Denver with cities like Cleveland, Detroit, and Cincinnati, whose apartment and housing rental markets might be fundamentally different. For example, it is possible that for reasons unrelated to the expansion of Craigslist, the rental markets in the Bay area, Austin and Denver may have experienced relatively strong demand starting in 2005. To investigate this more closely, Table 7 compares the historical rental vacancy rates of our treatment MSAs with our control MSAs Looking at the effect of Craigslist on two-year rental vacancy differences going back to 1996, we find that the cities which aggressively took up Craigslist did not ever significantly decrease their rental vacancy rates relative to cities that did not take up Craigslist aggressively. For one two-year period, we find a marginally significant positive effect. Overall, this evidence suggests that if the relationship between Craigslist growth and the decline in the rental vacancy rates is spurious, Craigslist growth happened to occur during the only two-year period in the last decade that would have produced such effects.
Unemployment rate results. This section examines the impact of Craigslist on the labor market.
Unlike apartment and housing rental vacancy rates, unemployment rates are widely available. We obtained unemployment rate data from the Local Area Unemployment Statistics (LAUS) at the BLS.
We begin by graphing a time series of the unemployment rate for the 162 MSAs (5) and (6) in Table 4 . We (5) and (6) of Table 8 provide the second stage results, which if anything suggest a positive correlation between Craigslist growth and unemployment rate changes. Overall, Table 8 provides no evidence that
Craigslist has had a significant effect on matching efficiency in the labor market.
The data that we use for the unemployment rate section of the paper allows us to look at a larger number of MSAs than was possible with either the Help-Wanted Index or the rental vacancy rate data.
While this is undoubtedly a good thing, one question is whether there is relationship between Craigslist growth and unemployment rates when using a similar sample to those used with the previous outcome measures we have tested. To do this, we restrict the data to the 55 MSAs for which Craigslist entered prior to 2005. These MSAs are the larger MSAs in the U.S. and represent a sample that is very similar to those in our Help-Wanted Index and rental vacancy rate regressions. Table 9 presents the unemployment rate results based on this restricted sample of MSAs. Once again, we find no evidence that a correlation between Craigslist growth and unemployment rates exists.
The precision of our estimates suggests that we could reject a small change in the unemployment rate due to Craigslist. We are able to reject that an increase in Craigslist job posts by one per thousand people has more than a .04 percentage point effect on the unemployment rate. Given that the average growth in Craigslist for the MSAs in the sample presented in Table 8 
IV. Discussion and Conclusion
Identifying the effect of the Internet on markets can be very difficult. In this paper, we exploit the rapid expansion of the website Craigslist in order to plausibly identify the effect of online search on traditional search methods and matching efficiency in the apartment and housing rental market and the labor market. Our results suggest that Craigslist to some degree has crowded out print newspaper advertisements. We also find evidence that Craigslist has increased matching efficiency in the apartment and housing rental market while having no effect on matching efficiency in the labor market.
How large are the effects that we find and are they plausible? Let's begin with the Help-Wanted that we observe in the data. This is intended to mainly serve as a "sanity-check" on our estimates, rather than to interpret the actual magnitude of our effect economically. to list more information and images and the easy search mechanism that Craigslist provides, could be sufficient to cause the reduction that we find.
A final question that remains is why Craigslist is having a large effect on rental vacancy rates yet no effect on unemployment rates. We speculate at least three reasons why this might be the case. First, Craigslist might not be that popular relative all other job search technologies. For example, a large number of jobs in the labor market are found via personal connections. There are also many other major online job sites in the labor market with which Craigslist competes for market share. 38 Second, aside from reducing the cost of posting a job vacancy, online posts in the labor market may not greatly improve information for job search relative to print. This could be because a lot of the relevant information for a job is communicated during an interview and the job post merely acts as a screening device. In the apartment rental market, on the other hand, online posts may be a significant innovation in terms of the search process. Most notably, the ability to post pictures allows apartment seekers to identify potentially good matches without having to visit each apartment. 39 Last, it could be that Craigslist is having an effect in the labor market that we are unable to detect. For example, Craigslist might not lower durations, but might improve the quality of matches. 40 Another example is that by 23 reducing the time needed for workers to search, Craigslist reduced the relative costs of employed versus unemployed search, exposing unemployed workers to more competition for jobs, and thus offsetting any reduction in the unemployment rate. Exploring the question of why a website like Craigslist can affect matching efficiency in the apartment and housing rental market, but not in the labor market, is interesting and could be a fruitful area of future research. 
